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The Chartered Quality Institute (CQI) is 
the UK’s leading professional body for 
the advancement of quality practices

Media information 2024
CQI and IRCA



With more than 18,000 members in 100 countries, the 
CQI has been championing organisational excellence 
for more than a century, setting professional standards 
for quality management in the UK and globally.

Granted a Royal Charter in 2006, the CQI is the only 
body that can confer individual Chartered status on 
quality management professionals. 

The CQI is also the partner of choice for systems audit 
professionals, thanks to its International Register of 
Certificated Auditors (IRCA) certification. 

IRCA is the leading register for management  
systems auditors, helping them to demonstrate  
their professional competence, boost their career 
prospects, and be recognised as world leaders in  
their field.

IRCA members receive digital access to Quality 
World magazine, which includes content relevant 
to management systems auditors in each issue and 
regularly includes an IRCA feature. 

There is also auditing content on quality.org.

Maximise a 
quality audience

For more information, email janette.millan@cplone.co.uk

Setting professional standards and 
championing excellence across the globe 

INTRODUCTION



The CQI offers members opportunities 
to network and share ideas, with 
a central mission to promote best practice 
through professional recognition, 
qualifications, training, events and involvement 
in policy issues. 

Carrying your message to more than 10,000 
CQI members and 1,000 individual subscribers, 
both in the UK and globally, Quality World is 
the international magazine dedicated to the 
quality profession. 

Available in print four times a year and published 
in a digital format online, it’s the leading source 
of information on the world of quality, from 

the latest opinions and thought leadership, 
to case studies, tools and career advice for 
quality professionals.

Quality World’s mission is to provide useful 
practical tools and case studies for quality 
professionals to apply to their work. The 
magazine offers forecasts and direction on the 
future of the profession, as well as broader, 
important themes from the business world.

Covering everything from governance, 
assurance, improvement and leadership, to 
quality standards and quality tools, the magazine 
is packed with insight and information to help 
you be a better quality professional.

Tap into the 
power of print

For more information, email janette.millan@cplone.co.uk

Quality World is the official membership  
magazine of the CQI 

PRINT



Approved Training 
Partner Directory

For more information, email janette.millan@cplone.co.uk

Target the right audiences for 
your training courses 

PRINT

The Quality World Approved Training Partner (ATP) Directory 
is an exclusive opportunity for certified ATPs to place your 
company in front of more than 10,000 CQI and IRCA member 
subscribers internationally. The directory is a perfect opportunity 
to talk about any specific courses or offers you’re running over 
the next few months or the coming year.

There are two different ad size options available:

Type Size (WxH) Price
Eighth page listing 88x63mm Single issue rate: £250

Annual rate (four issues): £750
Quarter page listing 182x63mm Single issue rate: £400

Annual rate (four issues): £1,200



PRINT

Quality World is the essential read for quality 
professionals. This means that your partnership with us 
will land in the hands of those with purchasing power 
or with a genuine interest in what you have to say.

Advertising within these pages will ensure that your 
brand and proposition are recognised and understood 
by quality professionals, those who are influencers 
and decision-makers who control how and with whom 
budgets are spent.

You’ll attract the attention of a highly targeted 
audience that can truly make a difference.

Print 
advertising
Advertising rates

Size and position Price
Full page £1,995

Half page £1,182

Quarter page £867

Double-page spread £3,355

Inside front cover £2,379

Inside back cover £2,085

Outside back cover £2,379

Inserts

Weight (g) Price
Up to 10 grams £1,460

More than 11 grams POA

Advertising dates

Issue Artwork deadline Publication date

Spring 2024 23 February 18 March

Summer 2024 14 June 8 July

Autumn 2024 6 September 30 September

Winter 2024 15 November 9 December

For more information, email janette.millan@cplone.co.uk



Commercial content

For more information, email janette.millan@cplone.co.uk

Quality World is recognised for its authoritative editorial content – boost 
the reputation of your product or service via our distinct commercial content 
opportunities 

PRINT

Sponsored features 
Underline your position as an expert in the quality and auditing 
sectors by contributing a thought leadership, case study 
or opinion piece. Or dedicate a page or two to telling your 
organisation’s story and why it’s relevant for our audience. 
Copy to be written by Quality World journalists, or supplied 
by you in a journalistic style. All copy to be labelled clearly as 
sponsored, subject to usual editorial checks for factual accuracy 
and to be approved via Quality World and CQI editorial team.

Rate: From £1,200 for a half-page feature.

Forward features 
At the start of each year we publish a list of features scheduled to appear in 
each issue of Quality World. 

We invite stakeholders and/or their marketing and PR agencies to submit 
to the editor suggestions of stories and case studies that would add value to 
these features and they will be included if the editor feels they are suitable. To 
guarantee readers see your related product or service, there is the opportunity 
to pay for an advertisement close to the relevant feature.

The features will include:

Spring 2024:	 • AI and quality
	 • Key importance of quality tools on large scale projects
Summer 2024:	 • Olympics quality
	 • The Human Factor
Autumn 2024:	 • Quality and innovation
	 • Addressing the skills gap
Winter 2024:	 • Building Safety Act 2022
	 • ‘Shifting left’

Note: All commercial copy is clearly labelled as such and publication is always subject to the approval of the editor and CQI. 



Quality Careers Hub

For more information, email janette.millan@cplone.co.uk

Among the many benefits on offer for CQI and IRCA members is the Quality 
Careers Hub – a one-stop-shop for those looking for their next career 
opportunity, whatever their level or the stage in their career

The site offers online learning modules, 
assessments, tools, advice, and much more, 
all aimed at helping quality professionals 
to identify their skills gap, develop their 
knowledge and skills, set future goals, and 
prepare for their next role.

And this makes the Quality Jobs section within 
the Quality Careers Hub the best place to 
advertise a vacancy in the quality profession.

We are offering a 10% discount for adverts 
booked by CQI members, and for CQI Corporate 
Partners we offer advertising bundles, 
which would secure you a discounted rate 
for committing to advertising multiple jobs 
throughout the year. 

Visit the Quality Careers Hub at quality.org/qch

Type Price Position
Standard Listing £895 plus VAT Housed on Quality Jobs, as well as under relevant 

searches
Premium Listing £1,250 plus VAT Housed on Quality Jobs, as well as under relevant 

searches. Also appears at the top of all relevant 
searches

DIGITAL



For more information, email janette.millan@cplone.co.uk

DIGITAL

Digital advertising

Each e-newsletter is sent to quality 
and auditing professionals, directing 

traffic to your target destination. 
Each includes expert opinions on the 
industry’s hot topics, news, courses, 

events and jobs.

The CQI website (quality.org) receives 
more than 207,468 average page views 

per month. By advertising through 
the array of site-wide options, you can 
engage with the industry and increase 

brand visibility.

Monthly Network e-newsletters Website banner

Type Size (WxH) Price
Banner 560x150px £875
MPU 279x358px £875

Sponsored post 560x150px  
(50-80 words, excluding 
title, CTA and image)

£1,100

Type Size (WxH) Price
Banner 970x250px £875



For more information, email janette.millan@cplone.co.uk

Artwork 
specifications

432

1

1 Double-page spread (WxH)

Bleed – 426mm x 303mm
Trim – 420mm x 297mm
Type – 392mm  x 267mm

2 Full page (WxH)

Bleed – 216mm x 202mm
Trim – 210mm x 297mm
Type – 182mm x 267mm

3 Half page (WxH)

182mm x 131mm

4 Quarter page (WxH)

 88.9mm x 131mm

Print
All print advertisements must 
be supplied as high-resolution 
print-ready pdf files.

Images should be placed as 
CMYK eps, tiffs or jpeg files 
at a resolution of 300 dpi at 
actual size. Do not supply GIF or 
RGB files.

Digital
All digital advertisements can 
be supplied as jpeg or GIF files.

Write for us

Whether you are interested in contributing to Quality 

World or would like to write for our Knowledge 

section online, we always welcome submissions. 

To propose an idea for an article for either Quality World 

or Knowledge (quality.org/knowledge), please submit a 

synopsis of your article to: submissions
@quality.org

We will review your synopsis and will be in contact if  

it is successful.

Global C-suite challenges

This year’s crop of CEO surveys has 

a number of key topics in common, 

almost all of which are relevant to 

the quality profession. First, growing 

confidence in a return to some kind 

of ‘normal’ into 2022 and a shift from 

‘survival to revival’. Second, a doubling 

down on digital transformation and the 

cybersecurity threat, as the pandemic 

has served to intensify business 

leaders’ commitment to digitisation. 

And third, with Glasgow hosting the 

26th UN Climate Change Conference 

of the Parties (COP26) in November, 

KPMG reports that nearly half of CEOs 

are accelerating their environmental, 

sustainability and governance plans. 

The Conference Board survey cites 

common C-suite internal strategies: 

improving innovation, adapting 

business models, reducing costs and 

streamlining processes. I imagine there 

is a queue of quality professionals 

lining up to help their organisations 

MY  
AGENDA
Vincent Desmond 

CHIEF EXECUTIVE 

New Special Interest Groups launched

address all these challenges, and 

to help small- and medium-sized 

organisations recognise that these 

themes will no doubt flow down the 

supply chain.  

Case studies and awards

I am delighted that our series of 2020 

International Quality Award finalists and 

winners case studies are now available 

to you on the CQI website in the 

reports section of the Members’ Area. 

I was keen to balance the recognition 

and celebration aspect of the CQI’s 

International Quality Awards (IQA) with 

the learning aspect, so I hope these are 

useful for quality professionals but also 

for you to share more widely within 

your organisations where relevant.

It is interesting to see the alignment 

between these case studies and the 

C-suite challenges I mention above. 

For example, how Jacobs uses quality 

to drive strategic transformation 

and achieve social impact, and how 

Tofaş uses technology to drive 

supplier-network improvements in 

the automotive sector. We will be 

launching the next round of IQA during 

World Quality Week in November with 

two new categories.

Innovation, regulation  

and standards 

In July, I represented the CQI at a UKAS 

roundtable on the topic of standards 

and conformity assessment for the 

fourth industrial revolution, with the 

Department for Business, Energy 

and Industrial Strategy (BEIS), the UK 

Quality Infrastructure (UKQI) partners 

and a range of stakeholders. The 

roundtable’s purpose was to discuss the 

issues that Industry 4.0 brings to how 

we collaborate to provide solutions. 

This is an important topic, as anecdotal 

evidence from our recent Corporate 

Partner roundtable on Quality 4.0 (see 

quality.org/blog/quality-40-employer’s-

perspectiv
e) indicated an emerging 

concern that regulators and certifiers 

can be a constraint to implementing 

digital assurance. 

The big takeaway for me was that 

Quality 4.0 is currently a ‘messy’ 

problem. The big question is, if things 

like annual car safety checks were no 

longer performed by human inspectors 

but managed by monitoring devices, 

what assurance would road users 

need that the digital systems making 

the safety decisions are trustworthy? 

BEIS has subsequently published its 

policy paper, ‘Standards for the Fourth 

Industrial Revolution: action plan’, and 

I look forward to the CQI supporting 

these plans where we can.

As part of the CQI’s strategy to redesign its offerings and 

increase member value through the Professional Networks, 

two new Special Interest Groups (SIGs) have been launched, 

and the Integrated Management SIG has been relaunched.

Chaired by Paul Simpson, the reformed Integrated 

Management SIG will be a forum for members and others 

with an interest in the subject to share their knowledge, 

experience and views on integrated management. Its aim 

is to improve understanding and develop best practices in 

areas of managing an organisation’s activities to address 

the needs of the members. 

Another SIG has been set up for auditors and assurance 

professionals. The Audit SIG, chaired by William Rankin, is 

working on a variety of topics within assurance, providing 

information on remote auditing, supporting the CQI to 

look at the future of assurance, and working with the 

membership to address their needs from the group. 

Meanwhile, the Health SIG has been launched to 

Audit, health and integrated management are the focus of the CQI’s latest Special Interest Groups

cover three aspects of the health profession: medical 

devices, healthcare and quality in laboratories. Chaired 

by Dennis Mok, the SIG has been split into three sub-

groups to provide knowledge and up-to-date information 

on these areas for quality professionals working in the 

health sector. 

All three SIGs aim to share knowledge and best practice, 

and provide members with easy-to-access information 

about the topics they cover. You can join them in the 

Members’ Area of quality.org, under My Networks > Special 

Interest Groups. As a member, you will receive invites to 

webinars, links to useful articles, and general updates. 

CQI’s Head of Membership Gareth Kingston said: 

“Through these new SIGs and those yet to come, 

members will both get greater value from their 

membership, and feed vital information back to 

the CQI about the challenges and issues faced by 

quality professionals.”

“If things like annual car safety checks were no longer 

performed by human inspectors but managed by monitoring 

devices, what assurance would road users need that the digital 

systems making the safety decisions are trustworthy?”

QUALITY.ORG | 5

NEWS

4 | QUALITY WORLD | AUTUMN 2021

NEWS

SPECIFICATIONS



Context

Leadership

Im
pr

ov
em

en
t

Governance

Assu
ran

ce

Context

Governance

Assu
ran

ce

Leadership

The Profession Map

COVER_QW Summer 2023 v5.indd   1

23/06/2023   09:30

The CQI's research reveals challenges and perceptions of the quality professionQuality insights

SUMMER 2022SUMMER 2022

COVER_QW Summer 2022.indd   1

28/06/2022   09:17

goodIt's
to talk

Rashad Issa, new Chair of the CQI Board 

of Trustees, on sustainability, the power of 

networking and addressing the skills gap

COVER_QW Autumn 2023 v2.indd   1

22/09/2023   11:47

Balancing

the risks

A COVER_QW Spring 2022.indd   1

04/03/2022   14:28

WINTER 2023

 How are countries around the world working to 

regulate artifi cial intelligence – and what do quality 

professionals need to know?

WRITING THE AI
RULE BOOK

COVER_QW Winter 2023.indd   1

01/12/2023   14:09

Running a tight ship

COVER_QW Spring 2023.indd   1

10/03/2023   10:45

Running a tight ship

COVER_QW Spring 2023.indd   1

10/03/2023   10:45

Balancing

the risks

A COVER_QW Spring 2022.indd   1

04/03/2022   14:28

The CQI's research reveals challenges and perceptions of the quality professionQuality insights

SUMMER 2022SUMMER 2022

COVER_QW Summer 2022.indd   1

28/06/2022   09:17

WINTER 2023

 How are countries around the world working to 

regulate artifi cial intelligence – and what do quality 

professionals need to know?

WRITING THE AI
RULE BOOK

COVER_QW Winter 2023.indd   1

01/12/2023   14:09

To find out more about our advertising 
opportunities, please get in touch:

Janette Millan
01223 378 008
janette.millan@cplone.co.uk


